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Executive summary 

 

“Transnational Strategy for organization of trainings and curricula towards growth and 

employment of young people in the tourism” was drafted following the conduction of a 

transnational study on the current state-of-the-art in the field of tourism education, including 

curriculum assessment and institutional profile; analysis of the profile and needs of the students in 

tourism specializations and tourism entrepreneurs from four Balkan countries. More than 370 

respondents have been interviewed or surveyed, with the objective to derive common conclusions 

on what changes and adaptations are necessary for the improvement of the existing curriculum in 

the transnational region of Bulgaria, Greece, Albania and FYRoM. Based on desk research on 

existing strategic documents and needs assessment analysis, concrete solutions and 

recommendations are presented at the end of the text in the following directions: suggested types 

of training methods, preferred by students, appropriate methods to be used and proposed subjects 

to be included.  

The essential recommendations are the following:  

• Education and preparation of qualified human resources;  

• Increase in the number of human resources, supporting the industry, so it could be capable 

to meet the increased demand;  

• New and improved learning methods in the sector, as well as an increase in the accessibility 

of high quality tourism education;  

• Improvement of the educational settings, especially in the vocational education;  

• Increase in the opportunities for internships and apprenticeships;  

• Encouragement in the economic activity of young people, as well as the involvement of 

entrepreneurs in the integration of young people into the labour market; and,  

• Promotion of youth entrepreneurship. 
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I. Introduction 

 

The current document is part of the activities under the project “Transnational educational network 

for young people - new technologies and entrepreneurial thinking in the field of tourism”, with 

acronym TRANS-EDU-NET, funded under the Balkan-Mediterranean Programme. The 

preliminary analyses have united partners from four countries – Bulgaria, Albania, FYRoM and 

Greece, who have spotted an opportunity to overcome common challenges on the labour market 

in the field of tourism by fostering the entrepreneurial thinking of young people. The delivery is a 

part of a work package which aims to analyse the curricula in all partner countries, to map the 

educational needs and to assess the vocational educational systems. Based on this, the Strategy’s 

objective is to present recommendations for the improvement of teaching curricula, educational 

materials and training which will narrow the gap between tourism education and business needs 

and will encourage growth in the tourism industry at a transnational level. 

 

The recommendations of the strategy are based on separate analyses of the situation on educational 

opportunities and development of tourism business in each of the four countries which have been 

gathered, compared and common conclusions have been driven. 

 

They are justified by the collection of primary data – surveys among young people, studying 

tourism subjects, entrepreneurs experienced in the field of tourism, as well as secondary data – 

strategic documents in the field of education, strategic documents in the field of tourism and 

entrepreneurship, educational institutions and the programmes they offer. 

 

The two target groups have been studied using two tailor-made questionnaires which were 

translated into the respective four languages and distributed locally by each partner on paper or by 

internet surveys. 
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The two questionnaires are anonymous, designed for respondents – students between 16 and 30 

years old in tourism programmes and entrepreneurs.1 Overall 370 answers were received, 

distributed across the countries.  

 

The analysis observes the following structure: an overview of the tourism sectors in the four 

countries, followed by a brief analysis on the existing strategic documents, curricula and 

institutions related to the tourism entrepreneurship. An essential contribution to the Strategy is the 

assessment of the current state of the curricula from the point of view of the students. An analysis 

of a survey conducted among 251 students and 119 entrepreneurs in the field of tourism has 

identified important recommendations for the vocational education system, higher education 

system, training content and teaching methods. A SWOT analysis gives an overview of the needs 

and opportunities for the curricula development. Some recommendations towards the 

improvement of teaching curricula and training have been set out, so as the major objective of the 

document is pursued: economic growth and increased youth employment in the tourism sector. 

 

 

 

 

 

 

 

 

 

                                                           
1 PP3 and PP4 have split the students questionnaire between 2 age groups: 16 to 19 and 20 to 30. 
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II. Overview of the tourism sector in Bulgaria, Albania, FYRoM and 

Greece 

 

Tourism is globally recognized for playing a key role in economic activity, job creation, and as a 

source of export revenue and domestic added value. On the average, tourism directly contributed 

4.2% of GDP, 6.9% of employment and 21.7% of services exports to Organisation for Economic 

Cooperation and Development (OECD) countries, all of which were stable or slightly higher than 

figures in 2016 (Figure 1)2 

Graph. 1. Direct contribution of tourism to OECD countries, as percentage of GDP and employment, 2016 or 

latest year available (GVA: Gross Value Added) OECD Tourism Trends and Policies 2018 - © OECD 2018 

The situation is almost the same in the targeted countries of the partnership – Bulgaria, Albania, 

the Former Yugoslav Republic of Macedonia and Greece. The distances between the four countries 

are relatively small, as they are located in the same region – the Balkan peninsula, three of them 

(except for FYRoM) have access to the sea, which plays an immense role in shaping them as 

tourism destinations. The specifics and the latest developments in the sector are discussed below. 

                                                           
2 OECD, 2018, OECD Tourism Trends and Policies 2018, OECD Publishing, Paris. Online resource, available at: https://www.oecd-

ilibrary.org/docserver/tour-2018-en.pdf?expires=1527960603&id=id&accname=guest&checksum=D28F9A5BC95DE3E42D085378FDFF8D95 ,  
accessed 2.06.2018 

https://www.oecd-ilibrary.org/docserver/tour-2018-en.pdf?expires=1527960603&id=id&accname=guest&checksum=D28F9A5BC95DE3E42D085378FDFF8D95
https://www.oecd-ilibrary.org/docserver/tour-2018-en.pdf?expires=1527960603&id=id&accname=guest&checksum=D28F9A5BC95DE3E42D085378FDFF8D95
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1. Bulgaria 

 

Bulgaria is located on the Balkan peninsula, bordering with the EU members Romania and Greece; 

with the FYRoM, Serbia and Turkey from other European countries. On the north is located the 

river Danube, which separates the two EU countries and on the East the it disposes of around 354 

km of cost line. The country is present in the list of UNESCOs heritage with 7 cultural and 3 

natural sites3, as well as 7 elements in the Representative List of Intangible Cultural Heritage and 

the Register of good safeguarding practices, one of which collectively with the Republic of 

Moldova, Romania and FYRoM.4 

Tourism is a key sector for the Bulgarian economy which is certified by the establishment of a 

dedicated ministry and a thematic parliamentary commission. A National Tourism Council is also 

in place, which has a consultative function for the implementation of national policies in the field. 

The number of tourist arrival is increasing in the years between 2012 and 2016 with 6% on the 

average.5 Its essential importance is underlined in the strategic documents in the field, which will 

be discussed in other sections of this document. The country is one of the cheapest tourist 

destinations in Europe and due to the presence of variety in the offer (seaside, mountains, city 

breaks), it attracts tourists on a year-round basis. 

However, despite of the high number of tourism education institutions and tourism graduates, the 

professional realization in the field remains problematic. The hospitality industry (hotels and 

restaurants) consistently offers the lowest wages of all sectors in the Bulgarian economy, where 

the situation of female staff is even worse6. This situation creates obstacles for the sectoral growth, 

hindering the sectors ambitions for a quality and innovative product and making it difficult to meet 

adequately the increasing tourism demands.  

The country is a year-round tourism destination, rich in natural and cultural heritage and becomes 

highly attractive destination for international tourists with various profile. One of the objectives in 

                                                           
3 United Nations Educational, Scientific and Cultural Organization (UNESCO). World Heritage. Offical website, available at: 

http://whc.unesco.org/en, accessed 13.6.2018 
4 United Nations Educational, Scientific and Cultural Organization (UNESCO). Intangible Cultural Heritage. Official website, available at: 
https://ich.unesco.org/en/lists, accessed 13.6.2018 
5 International tourist arrivals, 2012-16.  Idem. 
6Average salary per economic activity. National Statistical Institute of Bulgaria. Official website. Available at: http://www.nsi.bg/bg/content/3958, 
accessed 12.3.2018 

http://whc.unesco.org/en
https://ich.unesco.org/en/lists
http://www.nsi.bg/bg/content/3958/%D0%BD%D0%B0%D1%86%D0%B8%D0%BE%D0%BD%D0%B0%D0%BB%D0%BD%D0%BE-%D0%BD%D0%B8%D0%B2%D0%BE-%D0%B8%D0%BA%D0%BE%D0%BD%D0%BE%D0%BC%D0%B8%D1%87%D0%B5%D1%81%D0%BA%D0%B8-%D0%B4%D0%B5%D0%B9%D0%BD%D0%BE%D1%81%D1%82%D0%B8-%D1%84%D0%BE%D1%80%D0%BC%D0%B0-%D0%BD%D0%B0-%D1%81%D0%BE%D0%B1%D1%81%D1%82%D0%B2%D0%B5%D0%BD%D0%BE%D1%81%D1%82-%D0%BF%D0%BE%D0%BB
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the Tourism strategy in force is to overcome the high seasonality of the sector which is also 

correlated with exclusive concentration of economic activities over several destinations. The 

infrastructure to the biggest resorts and some of the internal tourist destinations is well developed. 

The number of flights to cities and top destinations such as Sofia, Plovdiv, Varna and Burgas is 

increasing and the transport infrastructure is being modernized. Furthermore, the density of natural 

and cultural attractions is very high, which means short distances and opportunity to combine lots 

of activities during a single short stay. 

Most of these advantages have been specified also in the recently updated National Strategy for 

Sustainable Tourism Development 2014-2030.7 The document reveals several obstacles for the 

development of the tourism sector in the following years, among which several related to 

entrepreneurship. The low added-value of the tourism services, relatively short stays and high 

seasonality are internal for the field. Systematic problems such as insufficient institutional capacity 

in the official tourism institutions, legislative instability, insufficient quality assurance, poor 

interaction between public administration and business represent huge obstacles. Combined with 

the stable presence of shadow economy, corruption and bureaucracy, the overall situation becomes 

discouraging for young entrepreneurs. Improvement is also needed in the implementation of 

sustainable policies and practices in the field, such a s better waste management and limitation of 

the tourism flow to endangered areas. 

 

2. Albania 

 

Albania is among the countries with great natural, historic and cultural heritage with 

underexploited tourism potential. Located on the Balkan Peninsula, in the Mediterranean Basin by 

the sights of cultural monuments, the country offers several natural attractions such as national 

parks, natural, protected areas, wetlands and other interesting sites. The country borders with 

Montenegro, Kosovo, FYRoM and Greece. The cost line with the Adriatic Sea represents the most 

part of the country’s western border. 

                                                           
7 National Strategy for Sustainable Tourism Development – Bulgaria 2014-2030, ed. 2017. Ministry of Tourism. Official website, available at: 

http://www.tourism.government.bg/bg/kategorii/strategicheski-dokumenti, accessed 15.3.2018 

http://www.tourism.government.bg/bg/kategorii/strategicheski-dokumenti
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The number of cultural monuments equals to about 2000, three of which - Berat, Gjirokastra and 

Butrint-  are part of the world heritage and protected by UNESCO, with the Albanian folk iso-

polyphony included in the Representative List of the Intangible Cultural Heritage of Humanity.8 

The National Strategy for Sustainable Tourism Development 2018-20249 in Albania describes the 

tourism as a priority sector of sustainable economic and social development for the Albanian 

economy.  

According to the yearly assessment of the Travel and Tourism impact by WTTC, the tourism sector 

accounts for 8.4% of Gross Domestic Product (GDP) of Albania in 2017 and there are projections 

for increase by 6.2% for the following 10 years.10 The sector also generates about 7.7% of total 

employment of the country and it is expected to continue with stable pace.  

The national government shows dedication to support the economic growth and competitiveness 

of tourism and related sectors by increasing investments in cultural development and 

environmental protection. One of the objectives of the Economic Reform Program (ERP) 2017-

201911 is addressing the needs of standardization of tourism activities by budget allocations. 

Albania has also updated the legal and policy framework to support sustainable tourism 

development.  

According to INSTAT12 there are 3791 accommodation facilities. The number of rooms is 28680, 

while the number of beds is 66794. The share of hotels compared to other types of accommodation 

units is 65%. Hotels and other accommodation structures produce the highest income in the 

tourism sector and receive high-income nights for visitors by supporting a longer season and 

creating jobs 

During 2016, the tourism and travel industry generated directly 85,500 jobs, thus accounting for 

7.7% of total employment. Compared to a year ago, 34,500 more jobs were added. 

                                                           
8 Idem. 
9 Ministria e Turizmit dhe Mjedisit. STRATEGJIA KOMBËTARE PËR ZHVILLIMIN E QËNDRUESHËM TË TURIZMIT 2018 – 2022. Online 
resource, available at: http://mjedisi.gov.al/wp-content/uploads/2018/02/Strategjia-e-Turizmit-18-22-draft-1.pdf, accessed 13.6.2018 
10 World Travel and Tourism Council (WTTC). Travel and tourism. Economic impact 2017. Online resource, available at: https://www.wttc.org/-

/media/files/reports/economic-impact-research/countries-2017/albania2017.pdf accessed 11.6.2018 
11 Ministry of Finance. Albania’s Economic reforms programme. Official website, available at: 

http://www.financa.gov.al/files/userfiles/Programimi_EkonomikoFiskal/Ekonomia_ne_Fokus/2018/Economic_Reform_Programme_2018-

2020.pdf, accessed 13.6.2018 
12 Institute of Statistics of Albania. Industry trade and services. Tourism. Online resource, available at: http://www.instat.gov.al/en/themes/industry-
trade-and-services/tourism/ accessed 13.6.2018 

http://mjedisi.gov.al/wp-content/uploads/2018/02/Strategjia-e-Turizmit-18-22-draft-1.pdf
https://www.wttc.org/-/media/files/reports/economic-impact-research/countries-2017/albania2017.pdf
https://www.wttc.org/-/media/files/reports/economic-impact-research/countries-2017/albania2017.pdf
http://www.financa.gov.al/files/userfiles/Programimi_EkonomikoFiskal/Ekonomia_ne_Fokus/2018/Economic_Reform_Programme_2018-2020.pdf
http://www.financa.gov.al/files/userfiles/Programimi_EkonomikoFiskal/Ekonomia_ne_Fokus/2018/Economic_Reform_Programme_2018-2020.pdf
http://www.instat.gov.al/en/themes/industry-trade-and-services/tourism/
http://www.instat.gov.al/en/themes/industry-trade-and-services/tourism/
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Indirectly, during 2016, the tourism and travel industry generated a total of 267,000 jobs, thus 

accounting for 23.9% of total employment. Compared to a year ago, 87,000 more jobs were added. 

The profile of the foreign tourists is mostly from neighbour and nearby countries, such as Kosovo, 

FYRoM, Greece, Montenegro and Italy. In the period 2013-2017, the average specific expenditure 

of foreign tourists (non-residents) in the country, to total GDP, is 13.3 %.13 

 

However, similarly to other countries in the region, the sector faces challenges related to high 

seasonality, insufficient quality of service partially caused by low qualified human resources. 

Despite this, Albania's position in the international tourism market improves and is stabilized: one 

of the key indicators for growth is the number of foreign visitors which in 2017 increased by ar. 

13% compared to 2016. 

The sector also needs clarification of land ownership, formalization and standardization of 

services, access to public services and waste management and better coordination between 

institutions. 

 

3. Former Yugoslav Republic of Macedonia  

The Former Yugoslav Republic of Macedonia is located on the Balkan Peninsula, landlocked 

between Bulgaria, Greece, Serbia, Kosovo and Albania. The country has a rich history, natural and 

cultural heritage, which is certified by the inscription of the mixed property of the Ohrid region in 

the list of the Word heritage and five elements pertaining to the intangible heritage, two of which 

it shares with other countries.14 

The tourism sector is of essential importance in FYRoM, as it will be viewed by the analysed 

strategic documents below. However, the direct contribution of travel and tourism to GDP for 2016 

was only 1.8%, with projections to increase over the next decade. About 1.6% of the total 

                                                           
13 Institute of Statistics of Albania. Tourism in figures: 2013-2017. Online resource available at: http://www.instat.gov.al/media/4181/tourism-in-

figures-2013-2017.pdf, accessed 13.6.2018 
14 United Nations Educational, Scientific and Cultural Organization (UNESCO).  Natural and Cultural Heritage of the Ohrid region. Online 

resource, available at: https://whc.unesco.org/en/list/99, accessed 13.6.2018 

http://www.instat.gov.al/media/4181/tourism-in-figures-2013-2017.pdf
http://www.instat.gov.al/media/4181/tourism-in-figures-2013-2017.pdf
https://whc.unesco.org/en/list/99


 
 

Project co-funded by the European Union and National Funds of the participating countries. 

13 

 

employment for 2016 was in the sector, with expectancy for a small increase within the next 10 

years.15 

Kichevo as a representative of the Southwest planning region has attractive natural advantages for 

development of tourism such as suitable altitude, healthy and clean eco environment, built 

infrastructure and facilities, existence of ethnological sights, connection of the region with national 

roads and airlines, etc. 

Kichevo has many cultural and historical landmarks, natural rarities and beauties, international 

cultural manifestations of high rank, thermal waters, spa centres, pedestrian paths and other 

potentials that are the basis for the development of this sector. Quality hotels, beautiful restaurants, 

cafeterias and nightclubs are characterized by the tourist and catering sector of the Municipality of 

Kichevo. 

Total number of business entities in Kichevo is 1.482, out of that number 112 are catering trade 

establishments and 5 are accommodation providers. 

According to official data in 2015 over 5,800 overnight stays were realized in the Municipality of 

Kichevo. The great migration of the inhabitants of the Municipality of Kichevo with temporary 

residence in the western European countries is contributing to the development of the hotel 

industry, and the majority of nights are realized in the summer period i.e. when there is a large 

number of returnees. In addition, more than 120 catering facilities have been registered in the 

Municipality of Kichevo.16 

 

In addition to the relatively small share of tourisms direct contribution to GDP, compared to the 

neighbour countries, the entire sector suffers from other issues. Significant tourism flows remain 

concentrated in the Southwest Region (43.70% is the share of domestic tourists for 2016 according 

to the State Statistical Office)17, while Skopje Region is most attractive for foreign tourists 

(42.67% for 2016). The Northeast region is attracting the smallest tourist flow (1.38% foreign and 

0.79% domestic). This unequal distribution certainly affects the development of the hospitality 

                                                           
15 World Travel and Tourism Council (WTTC). TRAVEL & TOURISM. Economic impact 2017. Macedonia. Online resource, available at: 

https://www.wttc.org/-/media/files/reports/economic-impact-research/countries-2017/macedonia2017.pdf accessed 11.6.2018 
16 Municipality of Kichevo. Регистрирани угостителски објекти и дуќани. Accessed 13.6.2018 
17 State Statistical Office of FYRoM. Tourism and Catering. Online resource, available at: http://www.stat.gov.mk/OblastOpsto_en.aspx?id=25, 
accessed 13.6.2018 

https://www.wttc.org/-/media/files/reports/economic-impact-research/countries-2017/macedonia2017.pdf
https://www.google.com/url?q=http://www.stat.gov.mk/xls/2017/8.1.17.05.xls&sa=U&ved=0ahUKEwii1fuv3dTWAhUKXRoKHULmCj0QFggTMAc&client=internal-uds-cse&usg=AOvVaw2Ln7KbOTwonazerCHAJp_u
http://www.stat.gov.mk/OblastOpsto_en.aspx?id=25
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and restaurants business, and it clearly shows the necessity for improvements in tourism education, 

which will get visible through the offer of tourism specialties in the local institutions. 

 

4. Greece 

 

Greece is an EU member and Balkan state, with unique geographical and historical features. On 

the north the country borders with Albania, FYRoM, Bulgaria and Turkey to the East.  The 

essential part of the country’s border is a sea cost (more than 13.5000 km long) – Ionian Sea, 

Mediterranean Sea, Aegean Sea with up to 6000 island territories. 

The country has 16 cultural and 2 mixed properties inscribed in the World heritage with five 

elements in the Representative list of the Intangible Cultural Heritage of Humanity.18 

Greece has a dedicated Ministry of tourism since 2016, which is another justification for the 

strategic importance of the sector. Greece’s Ministry of Tourism has 14 Regional Tourism Offices, 

one for each region of the country. The regions and Municipalities design and implement programs 

and activities for tourism development and promotion at regional and local level. 

The national and regional public bodies are assisted in the organization and promotion of tourism 

by the Greek National Tourism Organisation (GNTO) which is also a public entity under the 

supervision of the Ministry. It supervises the implementation of the tourism policy of the country. 

The Hellenic Chamber of Hotels is a consultant and the competent authority responsible for the 

official classification of hotels, rooms and apartments for rent.19 

In Greece for 2016 the direct contribution of travel and tourism to GDP was 7.5% of GDP with 

expectancy to rise with up to 2% of GDP over the next decade.20 Around 11.5% of the direct 

employment is due to the industry, which shall go as high as 14% of all employment by 2027.21  

                                                           
18 Idem. 
19 Organization for Economic Cooperation and Development library (OECD library). OECD Tourism Trends and Policies. Online resource, 

available at: https://www.oecd-ilibrary.org/docserver/tour-2018-
en.pdf?expires=1528700977&id=id&accname=guest&checksum=C03205AFD56BA21721A7D0045AB74D87, accessed 13.6.2018 
20 World Travel and Tourism Council (WTTC). Travel and Tourism Economic Impact 2018, Greece. Online resource, available at: 

https://www.wttc.org/-/media/files/reports/economic-impact-research/countries-2017/greece2017.pdf accessed 11.6.2018 
21 Idem. 

https://www.oecd-ilibrary.org/docserver/tour-2018-en.pdf?expires=1528700977&id=id&accname=guest&checksum=C03205AFD56BA21721A7D0045AB74D87
https://www.oecd-ilibrary.org/docserver/tour-2018-en.pdf?expires=1528700977&id=id&accname=guest&checksum=C03205AFD56BA21721A7D0045AB74D87
https://www.wttc.org/-/media/files/reports/economic-impact-research/countries-2017/greece2017.pdf
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These positive trends are due to Greece’s economic recovery after an unprecedented depression. 

GDP has started to recover after having fallen by a quarter from 2008 to 2016. In the past two 

years, the 10-year government bond yields dropped from nearly 12% to 4%. Overall the economy 

is becoming more open. Within service exports, the share shipping dropped from 52% to 23% over 

2008-16 while that of tourism increased from 34% to 53%.  

Apart from the positive trends however, Greece has recently been a subject of a significant 

migration crisis. A low probability event leading to major changes in the growth perspectives could 

be a renewed large influx of refugees which could strain national resources, harm the tourism 

industry and stoke social tensions.  

Also, the country is no exception to the seasonality issue and the problem related to the education, 

training and management of human resources. Among the other disadvantages of the sector, 

Buhalis mentions the management and marketing, IT illiteracy, dependence upon tour operators, 

lack of economies of scale, Human Resource Management (HRM), financial management and 

resources, the supporting markets, accessibility and transportation, lack of standardisation.22 

 

III. Strategic documents and educational institutions in the tourism sector 

 

The topic of the youth entrepreneurship in the field of tourism is an object of policies at least in 

four directions: youth, business, education, unemployment. Moreover, youth represents an interest 

for synchronized and multisectoral policies, respectively strategic documents at European, 

national, regional and local level. The following section provides a brief overview of the strategic 

documents and the situation of education and educational institutions, related to the education in 

tourism entrepreneurship. 

 

                                                           
22 Buhalis, Dimitrios. (2001). Tourism in Greece: Strategic Analysis and Challenges. Tourism Research. 4. 10.1080/13683500108667898. Online 

resource, available at: https://www.researchgate.net/publication/30930408_Tourism_in_Greece_Strategic_Analysis_and_Challenges, accessed 
11.6.2018 

https://www.researchgate.net/publication/30930408_Tourism_in_Greece_Strategic_Analysis_and_Challenges
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1. Bulgaria 

Strategic documents 

Education in entrepreneurship can be regarded through the lens of the strategic documents towards 

youth. Strategic documents concerning the issues of the youth exist at national and municipal level. 

Bulgarian youth enjoys the protection of the Bulgarian and European legislation through a special 

Law on Youth, strategies and action plans, which are coordinated by the Ministry of Youth and 

Sport as well as from the relevant municipalities and a Regional Governor. The National Youth 

Strategy 2010-202023 highlights the increased pursuit of youth towards independence and 

autonomy but also their actual social and economic dependence on parents. A trend for the 

decreasing number of young people in the country, especially at the age 15-19 and 20-24, is also 

indicated. The share of young people living in big cities is also significant -  just one third of them 

are living in villages and this number is decreasing. The elevated levels of emigration among youth 

are a main challenge. A necessity of publicity and recognition of the non-formal education as 

prevention of the early dropping out of the educational system and as way to increase the potential 

for professional realization of that youth group with a low interest in studying is pointed out as a 

solution. The difficult entering into labour market of young people (in comparison to their 

European peers) is caused by their low practical experience in a working environment and the late 

start of their careers. 

There is a boom of the ICT in the last decade but the opportunities for professional consulting and 

orientation of young people as well as their awareness on entrepreneurial opportunities are limited. 

This problem is especially strong in the small settlements where access to non-formal education is 

very limited. 

The increase in the quality in opposition to quantity of the Higher Education and its 

synchronization with the European educational standards has been indicated as a challenge in the 

Strategy for the Development of the Higher Education 2014-202024 , where the condition of Higher 

Education has been defined as insufficiently modernized and not compliant with the needs of the 

                                                           
23 Ministry of Youth and Sport (Official website). National Youth Strategy, accessed 10.03.2018. 

http://mpes.government.bg/Pages/Documents/Strategies/default.aspx  
24 Strategy for the Development of Higher Education in the Republic of Bulgaria - 2014-2020. Portal for public consultations. Electronic resource, 
available at: http://www.strategy.bg/StrategicDocuments/View.aspx?Id=962, accessed 15.03.2018 

http://mpes.government.bg/Pages/Documents/Strategies/default.aspx
http://www.strategy.bg/StrategicDocuments/View.aspx?Id=962
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labour market. Geographical and social barriers, including also the strong ethnical shaping of small 

settlements, are hampering the training of young people, which justifies the necessity of more 

flexible, effective and cheap training methods. In comparison with the common European 

development, the digital and distant training forms remain complementary and lagging and the 

lifelong learning opportunities are insufficient, not diverse enough and unpopular. 

The Strategy for Development of the Vocational Education and Training 2015-202025 indicates 

that in spite of the high number of vocational educational institutions in the country, they are 

situated mainly in regional centres and teach curricula complied mainly with the specifics of the 

economy in the concrete place, which makes the professional realization and mobility out of the 

settlement more difficult.  

It is necessary to encourage dual training (compatible with work) in popular professions and it 

should be done through an effective communication with the investment potential in the regions. 

The increase of the qualification of the trainers as well as the enhanced use of ICT in training 

and/or education have been identified as a future measure.  

The strategic aim to reach European levels of entrepreneurship, which is a part of the National 

Strategy for Promotion of the Small and Medium-sized Enterprises 2014-202026, points out as an 

urgent measure namely the increase of youth initiative until 2020. According to the document 

Bulgaria is among the last countries in the EU in the fields “Skills and Innovations”. It is necessary 

to create programmes for start-ups with a target group “Youth”. It is especially important to 

increase the awareness on the opportunities for funding in the field of entrepreneurship through 

European, operational or other financing mechanisms. 

Institutions 

According to the Bulgarian law the institutions allowed to teach, train and validate skills and 

knowledge in vocational education are: 

                                                           
25 National Agency for Vocational Education and Training (NAVET). Official Website. Strategy for the development of vocational education and 

training in the Republic of Bulgaria for the period 2015-2020. Avaialable at: https://www.navet.government.bg/bg/strategiya-za-razvitie-na-
profesional/, Accessed on 16.03.2018 
26 Ministry of Economy. Official Website. National Strategy for supporting small and medium enterprises 2014-2020. Available at: 

https://www.mi.government.bg/bg/themes/nacionalna-strategiya-za-nasarchavane-na-msp-v-balgariya-2014-2020-small-business-act-11-
285.html, accessed 22.5.2018 

https://www.navet.government.bg/bg/strategiya-za-razvitie-na-profesional/
https://www.navet.government.bg/bg/strategiya-za-razvitie-na-profesional/
https://www.mi.government.bg/bg/themes/nacionalna-strategiya-za-nasarchavane-na-msp-v-balgariya-2014-2020-small-business-act-11-285.html
https://www.mi.government.bg/bg/themes/nacionalna-strategiya-za-nasarchavane-na-msp-v-balgariya-2014-2020-small-business-act-11-285.html
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• Vocational high schools, colleges, art schools and vocational education and training 

centres; 

• Sport schools; 

• Spiritual schools; 

• Schools in prisons; 

• Specialized schools; 

• Combined schools, secondary schools, specialized high schools, evening schools and 

special schools - for training and support of pupils with sensory disabilities, in separate 

classes in them. 

The educations objectives are the receiving of professional qualifications from 1 to 4, 4 being the 

highest. Their activity is guided by framework programmes, adopted by the Minister of education 

and science. The main feature of these programmes is the content, duration, age and the entry 

competences of the students.27 Moreover, state requirements for each profession are in place, 

before the acquisition of a professional qualification. They describe what units of knowledge do 

students need to have, requirements towards the teaching staff, facilities, etc. The process of 

registration of a Centre for vocational education and training and the acquisition of qualifications 

is coordinated by the National Agency for Vocational Education and Training (NAVET).28  

Currently tourism in Bulgaria is being taught in 58 institutions at secondary school level and 25 at 

university level, with more than 540 centres for vocational education issuing diplomas for a 

profession or part of a profession in various tourism subjects.29 Each year between 2000 and 2200 

students receive university degree in the subject “Sports, tourism and hospitality”.30 For the past 9 

years, since statistics are available, 11 610 persons have received a professional qualification and 

another 21 934 – are qualified for part of a profession in the Centres for vocational education in 

the fields of  “Hotels, restaurant and catering” and “Travel, tourism and leisure.”31 

                                                           
27  Vocational Education and Training Act (VETA, in Bulgarian). NAVET. Online resource, available at: 

https://www.navet.government.bg/bg/zakon-za-profesionalnoto-obrazovani/, accessed 13.6.2018 
28 National Agency for Vocational Education and Training, Bulgaria (NAVET). Official website, available at: 
https://www.navet.government.bg/en/about-navet/, accessed 13.6.2018 
29 Centres for professional education register. National agency for vocational education and training. Online resource. Available at: 

https://www.navet.government.bg/bg/registar-na-tsentrovete-za-profesiona/ accessed 13.3.2018 
30 National Statistical Institute. Number of graduates per educational degree and fields. Official website, available at: 

http://www.nsi.bg/bg/content/3405/, accessed 15.3.2018 
31 National agency for vocational education and training. Statistics of educated. Online resource, available at: 
https://www.navet.government.bg/bg/statistika-na-obuchenite-litsa/ accessed 13.3.2018 

https://www.navet.government.bg/bg/zakon-za-profesionalnoto-obrazovani/
https://www.navet.government.bg/en/about-navet/
https://www.navet.government.bg/bg/registar-na-tsentrovete-za-profesiona/
http://www.nsi.bg/bg/content/3405/%D0%B7%D0%B0%D0%B2%D1%8A%D1%80%D1%88%D0%B8%D0%BB%D0%B8-%D0%B2%D0%B8%D1%81%D1%88%D0%B5-%D0%BE%D0%B1%D1%80%D0%B0%D0%B7%D0%BE%D0%B2%D0%B0%D0%BD%D0%B8%D0%B5-%D0%BF%D0%BE-%D0%BE%D0%B1%D1%80%D0%B0%D0%B7%D0%BE%D0%B2%D0%B0%D1%82%D0%B5%D0%BB%D0%BD%D0%BE-%D0%BA%D0%B2%D0%B0%D0%BB%D0%B8%D1%84%D0%B8%D0%BA%D0%B0%D1%86%D0%B8%D0%BE%D0%BD%D0%BD%D0%B0-%D1%81%D1%82%D0%B5%D0%BF%D0%B5%D0%BD-%D0%B8-%D1%82%D0%B5%D1%81%D0%BD%D0%B8-%D0%BE%D0%B1%D0%BB%D0%B0%D1%81%D1%82%D0%B8-%D0%BD%D0%B0
https://www.navet.government.bg/bg/statistika-na-obuchenite-litsa/
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According to the registers of the Ministry of Education and Science, the number of the institutions 

in the system of the pre-school and school education, where subjects in the field of tourism are 

being taught (including hospitality and restaurant management), and colleges is 5732 respectively 

20 colleges and 37 vocational high-schools. 13 of them are in Sofia and the rest are geographically 

distributed, covering the places with most developed tourism industries such as Burgas, Varna, 

Plovdiv, Veliko Tarnovo, resorts like Velingrad, Bansko, Sunny beach and others. There is almost 

no popular tourist destination in the country, which is not preparing professional staff for their 

needs. 

The Higher Education sector is similar: subjects related to tourism is being offered at 25 Higher 

Education Institutions. 6 of them are in the capital and the rest 11 are situated in regional cities or 

towns.  

According to a ranking in priority direction “Tourism” of the Rating System of the Higher 

Education Institutions in Bulgaria, University of Sofia “St. Kliment Ohridski” takes the first place, 

followed by the University of Economics- Varna, South-West University “Neofit Rilski”, New 

Bulgarian University, International Business School- Botevgrad and 9 more institutions33.  

It appears that University of Sofia is significantly ahead of the next one with 10 points in terms of 

quality of the tourism education. The difference is mainly due to the indicators “Learning setting”, 

“Prestige” and “Realization on labour market and regional importance”, where University of Sofia 

is leading with a significant difference in front of the rest of the universities. For the indicator 

“Learning process”34, several universities are offering almost the same quality of education. 

University of Economics- Varna, South-West University “Neofit Rilski” and the University of 

Food Technologies- Plovdiv have 54-58 points for the last year. It can be concluded that the best 

curricula and tourism education are disseminated at few places in the country.  

However, a striking difference is observed in comparison to the quality of other fields, such as IT. 

The low levels of the initial salaries of tourism graduates is also an indicator of lower efficiency 

                                                           
32 The data is from December 2017 and include institutions from pre-school and school education as well as vocational and private colleges. 

Ministry of Education and Science, registers. Online resource, available at: http://89.252.196.217/Schools/search visited on 24.01.2018 
33 Ministry of Education and Science. Rating system of the Higher Education Institutions in Bulgaria. Ranking for vocational direction “Tourism” 

for 2017. Electronic resource, available at: http://rsvu.mon.bg/rsvu3/#RankingPlace:YFFfXEZcUmlcTkxK, visited on 24.01.2018 
34 The indicator “Realization on the labour market and regional importance” is purposefully not analysed here because it is complex and is not 
directly related to entrepreneurship 

http://89.252.196.217/Schools/search
http://rsvu.mon.bg/rsvu3/#RankingPlace:YFFfXEZcUmlcTkxK
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of education. Therefore, the main challenges that the vocational education in the country faces are 

related to the disputable quality, low levels of professional realization after graduation. The poor 

geographical location and bad infrastructure are making the access to vocational education difficult 

for young people, who are not living in the settlement, where the institution is located. 

 

2. Albania 

Strategic documents 

The National Strategy for Development and Integration 2014-2020 (NSDI)35  sets out an integrated 

approach for the socio-economic development of the country as well as for EU integration. The 

strategy aims to achieve economic growth through improvement of the labour market, 

improvement of education, including vocational education and training, volunteering.  

The Employment and Skills Strategy 2013-2020 aims to build a more educated and capable 

workforce according to the needs of the labour market, as well as the stimulation of job creation. 

The priority policies identified are: a) strengthening employment opportunities through effective 

labour market policies; b) provision of quality education and training, and training of young people 

and adults; c) promoting social inclusion and territorial cohesion; and d) strengthening the 

governance of the labour market and the qualification system. 

National Youth Action Plan 2015-202036 is the plan within the NSDI strategy that targets the 

specific social and economic needs of young people. Since youth comprises 1/3 of the population 

and about 40% of the workforce in the country, the action plan aims at designing indirect policies 

for the full integration of young people into the health, education, social work scheme and political 

participation so that they become active members of society in all respects. 

On the other hand, it is necessary to create environment encouraging the development of start-ups 

in tourism and self-employment, the development of entrepreneurial skills and the facilitation of 

obtaining credits. It is important not only to create more start-up funds for young entrepreneurs, 

                                                           
35 National Strategy for Development and Integration 2014-2020 (NSDI). Online resource, available at: https://shtetiweb.org/wp-

content/uploads/2014/06/NSDI_2014-2020_version_JUne-2013.pdf, accessed 13.6.2018 
36 National Youth Action Plan Albania 2015-2020. Online resource, available at: 
http://www.un.org.al/sites/default/files/plani%20kombetar%20i%20veprimit%20per%20rinine%202015-2020_ENG.pdf, accessed 13.6.2018 

https://shtetiweb.org/wp-content/uploads/2014/06/NSDI_2014-2020_version_JUne-2013.pdf
https://shtetiweb.org/wp-content/uploads/2014/06/NSDI_2014-2020_version_JUne-2013.pdf
http://www.un.org.al/sites/default/files/plani%20kombetar%20i%20veprimit%20per%20rinine%202015-2020_ENG.pdf
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but also to make efforts to promote these schemes for all young people living in the territory of 

Albania. VET seems to be a promising opportunity to develop the skills and competencies of young 

people in line with market needs. It is important to develop curricula in the field of tourism to 

promote entrepreneurship and to make this sector more attractive to young people. Since Albania 

is a tourist destination and provides income from tourism, study curricula should be oriented to 

those areas that are less developed. 

Institutions 

Education system in Albania has undergone numerous changes designed to modernize the 

curriculum, to improve system capacities, expand access to compulsory education, and align 

national policy objectives with European and international frameworks. Education system 

structure in Albania is comprised by pre –primary education, basic education - primary and lower 

secondary levels (5+4), upper secondary levels, 3 years, the options are either academically 

oriented gymnasiums or vocational education and training (VET) program. 

Albania’s higher education system consists of universities, academies, professional colleges, 

higher professional colleges. There are 35 universities in Albania from witch 15 are public and 25 

are private. Studies in higher education are organized at three successive levels: bachelor, master 

and doctorate. 

Albania has become a signatory to a number of international and European covenants, conventions 

and recommendations directly or indirectly impacting the country’s education sector. Major 

conventions and agreements including the Bologna Declaration (signed in 2003); EU candidate 

status (granted in 2014); and Convention on the Rights of Persons with Disabilities (ratified in 

2013) for example, provide a supra-national normative framework for Albania’s educational 

reforms. 

Despite this process of modernization, the tourism curricula remain insufficiently developed. 

Public universities in Albania offer 7 (seven) programmes in tourism (at a bachelor level). Tourism 

Management is offered by University of Vlora, Shkodra, and Korca. Curricula study in Hotel and 

Restaurant Management, Management of Culture Tourism, Management of Archaeological 

Tourism, are offered by University of Durres. Tourism study curricula in master’s degree are less, 
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specifically are oriented toward Tourism Management, University of Tirana and Entrepreneurship 

in Tourism, University of Vlora. 

Tourism study curricula in institutions of higher education is organized in 5 disciplines: general 

formation; programme specific; related or/and integrating discipline with characterizing 

disciplines; selective disciplines; foreign language classes, computer training, internships. 

Although the overall level of youth education in Albania is growing rapidly, there are still 

challenges to overcome. There are insufficient jobs for young people with secondary education. 

Young people with higher education do not have much employment opportunities in line with their 

level of expertise. In order to increase the quality of education by adapting to the needs of the 

market, it is necessary to undertake an in-depth review of the curriculum, strengthening the 

teaching standards, increasing the number of young people who have completed vocational 

education and training. 

Vocational education in Albania is oriented towards service professions such as economy, 

management, hotel, tourism and ICT. Vocational education consists of 53 schools out of which 9 

are private. There are 2354 students enrolled in professional hotel tourism schools. In addition to 

professional secondary schools there are also 30 vocational training centres. 

School / academic year 2012-13 2013-14  2014-15 2015-16 2016-17 

Enrolled in education 
     

Total: 719,509 704,782 665,994 622,156 596,624 

 
     

In basic education: 
     

In primary 198,897 195,720 188,371 179,564 174,836 

In Lower secondary 191,940 181,354 175,037 163,935 153,264 

In Upper secondary: 154,425 151,937 140,042 130,380 127,114 

In Gymnasium 130,137 124,619 112,775 104,952 101,995 

In Vocational 24,288 27,318 27,267 25,428 25,119 

In Post- secondary non-tertiary 1,686 1,952 2,017 1,521 1,803 

In Tertiary 172,561 173,819 160,527 146,756 139,607 
 

Table 1. Enrolled in education. Source: Administrative data from Ministry of Education Sport and Youth, 

AULEDA, Albania 
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The reduced number of student enrolments at all levels of education is related to socio-economic 

factors, youth emigration to other European Union countries or the United States of America for 

educational purposes and employment, reducing the number of births, economic impossibility. 

(INSTAT 2018).37 

 

3. Former Yugoslav Republic of Macedonia  

Strategic documents 

In the last few years, increasing attention is devoted to the self-employment of youth and 

entrepreneurship development through the development of policies for the promotion of 

entrepreneurial environment. Institutional framework at national level involves Department for 

Entrepreneurship and Competitiveness in the Ministry of Economy, National Entrepreneurship 

and Competitiveness Council (NECC) and the Agency for Promotion of Entrepreneurship in the 

FYRoM (APERM).  

 

According to the Youth Strategy of the FYRoM 2016-202538 “the young people (15-29) are 

independent, autonomous, active, equitable, progressive and informed participants in all areas of 

society and to fully develop their potential as responsible citizens enjoy fundamental rights and 

freedoms. Young people have equal opportunities regardless of differences and substantially 

involved in the decision-making while developing their potential and actively contribute to the 

overall development and welfare of FYRoM”. There are 4 priorities in the strategy: (1) Providing 

better living standards and equal opportunities for quality life; (2) Creating conditions for respect 

and protection of fundamental rights and freedoms, and systematic integration and interaction of 

different categories of youth; (3) Creating opportunities for youth participation in monitoring and 

implementing the policies and decisions that affect them; and (4) Equal access to quality education 

and other forms of personal and professional development. 

                                                           
37 Idem. 

38 National Youth Strategy 2016-2020, Online resource, available at:  http://www.sega.org.mk/web/images/NSM/2016/nsm%202016%20-
%202025%20en.pdf, accessed 13.6.2018 

http://www.sega.org.mk/web/images/NSM/2016/nsm%202016%20-%202025%20en.pdf
http://www.sega.org.mk/web/images/NSM/2016/nsm%202016%20-%202025%20en.pdf
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There are 9 key areas necessary for youth in the strategy: (a) youth participation; (b) youth 

information; (c) local youth work; (d) education; (e) employment and support before employment; 

(f) culture; (g) sport; (h) health; and (i) quality of life. 

The key challenges identified in the Key area “Employment and support before employment” 

affecting the level of youth unemployment are a general economic situation in the country that 

primarily results in lack of adequate supply of jobs regarding volume and quality. It is often 

emphasised by employers that young people do not possess skills that are demanded in the labour 

market.  

The main objective of the National Employment Strategy 2016-2020 is “To increase the 

employment, quality of jobs and productivity, with a special focus on the vulnerable groups of the 

population”. 

Entrepreneurial learning strategy of FYRoM 2014-202039 aims at increasing the confidence for 

entrepreneurial ventures of all citizens and enabling them to have a full and effective role in the 

future development of the economy and the community. It states that the primary objective of 

entrepreneurship education is not just to give all citizens to open their own businesses, but rather 

to provide young people the ability to think positively, look for opportunities to realize their ideas, 

have confidence to achieve their goals and use their talents to build a better society (both from an 

economic and social point of view). 

 

In particular, the Municipality of Kichevo has developed its Youth strategy 2017- 2022. It states 

that “The youth in the Municipality of Kichevo should be part of the decision processes at all levels 

that are of their importance, as well as to involve all young people in the implementation of the 

activities and in the exercise of their rights”. 

 

The concept, future activities through action plans will be achieved through 5 principles: 

• Better cooperation among youth, Youth Council of Kichevo and the Municipality of 

Kichevo; 

                                                           
39 Entrepreneurial learning strategy of the Republic of Macedonia 2014-2020. Online resource, available at: http://www.mon.gov.mk/images/Artic-
zDOC/Macedonian%20EL%20Strategy%202014-2020%20ENG%202.12.2014.pdf accessed 13.6.2018 

http://www.mon.gov.mk/images/Artic-zDOC/Macedonian%20EL%20Strategy%202014-2020%20ENG%202.12.2014.pdf
http://www.mon.gov.mk/images/Artic-zDOC/Macedonian%20EL%20Strategy%202014-2020%20ENG%202.12.2014.pdf
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• Youth Opportunities; 

• Participation of young people in the creation of public policies; 

• Interethnic integration and respect for differences; 

• Providing space and support for the realization of the activities. 

 

Institutions  

The entrepreneurship education is of essential importance for public authorities in the FYRoM. It 

is present in all fields, in primary and secondary schools. Since 2013 trainings have been provided 

to more than 2000 school teachers on entrepreneurial topics and study programmes have been 

revised to include entrepreneurship classes in general subjects, such as physics, chemistry, biology, 

informatics, art and mathematics for 9th grade. This is in response to the approval of a National 

Strategy for Entrepreneurial Learning 2014-2020 with Action Plan, requiring redesign of several 

courses. 

Each year of the five-year innovation and entrepreneurship course has a particular aim. For 

example, in the first year, students are asked to design an event that showcases the economic 

opportunities they have discovered in Macedonia and beyond. In the second year of secondary 

school, the students develop a business project that connects with global economic opportunities 

that they have discovered, while in the final year the students are required to apply all of their prior 

learning to developing a company. 

The new courses have been implemented since September 2015. New textbooks were prepared, 

while training for 1,500 to 2,000 teachers from primary and secondary schools, related to the new 

programmes, started in June 2015 and ended in October 2015.  

Not only were teachers supported by relevant schoolbooks and training, but the study content is 

revised every two years in the initial adaptation period to maximise its utility and to guarantee the 

most sufficient adaptation to the existing school system and students’ needs. Moreover, the 

National Centre for Development of Innovation and Entrepreneurial Learning has established the 

National Entrepreneurship Educator Network (NEEN) in 2011. 
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The positive evaluation rates go as high as 70% in 2011, while state funding for the initiative of 

implementing entrepreneurial topics in study curricula is increasing. 

Community stakeholders have also reacted positively to the initiative. Since 2014 the Ministry of 

Education and Science has been developing a database of entrepreneurs that would be willing to 

be guest speakers or to host study visits. During 2016, the Ministry of Local Self-Government 

supported the process of development of innovative regional strategies based on smart 

specialisation in all eight Macedonian planning regions. A significant number of activities are 

planned towards strengthening entrepreneurial learning at the local (municipality) and regional 

level, and this should give an additional boost for enhancing local ecosystems in Macedonia.  

 

4. Greece 

Strategic documents 

A comprehensive project, focusing on the “Codification of Tourism Legislation” in Greece was 

recently completed and set in operation. The project brought together all the legislation and 

regulations pertaining to tourism from 1914 to the end of 2016, with the purpose of reducing 

administrative-regulatory barriers, improving the business environment, and thereby promoting 

transparency and increased investment in the tourism sector.40  

The regulations of existing tourism legislation were consolidated and systematically classified so 

that all tourism stakeholders could be aware of the provisions in force. The following framework 

was used for legislation covering: 

• Organisational Structures of Greek Tourism – central and regional tourism entities and 

services, including public and private bodies and associations. 

• Tourism enterprises with infrastructure – all types of accommodation, tourist attractions, 

leisure complexes etc. 

• Other tourism enterprises and activities – e.g. specific forms of tourism transport and 

retailing. 

                                                           
40 Idem. 
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• Tourism professions and education – tourism training bodies, vocational schools, tourist 

guide training schools etc. 

• Contractual relations in tourism – all laws relating to contracts and matters such as 

hotelier/customer relations, timeshare etc. 

The major outcomes of the project were a consolidated legislative framework presented through a 

free access platform to Greek citizens, businesses and tourism stakeholders, which provided clarity 

over the required procedures and documents for each administrative action, and dramatically 

reduced search and retrieval times. 

 

Institutions 

The tourism industry offers an extremely wide variety of professions to choose mainly from in the 

sectors of Aviation, Food Service, Hospitality, Maritime, Tourism Management in Greece. 

Tourism education was provided in all education levels after compulsory education by a multitude 

of institutions that fall under the public and the private sector.41  

The following types of public and private education institutions are allowed to teach tourism in 

Greece (Figures 1-2): 

• Universities (AEI, TEI) 

• Advanced Schools of Tourist Education (ASTE) 

• Colleges 

• Tourist Guide Schools 

• Public/private Institutes of Vocational Training (IEK) 

• Centres of Vocational Training (KEK) 

• Vocational Education Schools (EPAS) 

• Laboratories of Liberal Studies (EES) 

                                                           
41 IEK Orizon Contributes To Kalamata’s Tourism Profile. Gtp headlines. Online resource, available at: http://news.gtp.gr/2013/10/01/iek-orizon-
contributes-kalamatas-tourism-profile/,  accessed 19.02.2018 

http://news.gtp.gr/2013/10/01/iek-orizon-contributes-kalamatas-tourism-profile/
http://news.gtp.gr/2013/10/01/iek-orizon-contributes-kalamatas-tourism-profile/
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Figure 1. Universities offering tourism education and training in Greece (created in Google maps), AUTH 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 2. Higher Schools of Tourism Education in Greece (created in Google maps), AUTH 
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The development of tourism education so far, can be summarized as follows:  

• In 1937 the first government-run tourism education organization was established in Greece 

under the name “School of Tourism Professions”. 

• In 1956 the first School of Higher Tourism Education in Rhodes (ASTER) was founded. 

• In 1988 the two-year schools operate as Technical Professional Schools (TES) and in 2000 

they were converted into Secondary Education Schools (TEE). Since October 2006 they 

operated as Vocational Education Schools (EPAS). 

• In 2002 the tourist guide schools were transferred to the Organization of Tourism 

Education and Training (OTEK) and in 2003, the government established public Institutes 

of Vocational Training (IEK)/OTEK. 

• Tourism Ministry provided the services of OTEK (2017). 

 

IV. What change is needed in the tourism education? The students’ 

perspective 

 

The following section describes the most important conclusions derived from the analysis of the 

questionnaires distributed to 251 students in tourism-related programmes from the four countries, 

all of them between the age of 16 and 30 years. The common statements or ideas around which 

the respondents from the four countries unite are mentioned below and based on them, together 

with the analyses of strategic documents, institutions and entrepreneurship assessment, 

conclusions and recommendations for the organization of trainings and curriculum will be drafted. 

The analysis shows unusually low levels of professional and entrepreneurial experience for the 

surveyed students and for their families as well. Especially low are the numbers for FYRoM: 

between the age of 16-19 none of them had any professional experience and between 20-30 only 

ar. 10% had any experience at all, even though that all are having Bachelors’ degrees (Graph.2). 

However, Greek and Bulgarian students stand out with higher share of tourism experience. Despite 

their age from 16-19, 20% of the younger Greek respondents had relevant experience in the sector. 

The situation with older Greek respondents (20-30) is not considerably better – 70% of them had 

no professional experience in tourism and the number of tourism entrepreneurs is close to zero. 
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Graph. 2: Employment experience in the field of tourism of respondents in all targeted countries.  

Own graphic, NTC BG Guide 

 

For those who have any employment experience (less than 40% for Albanian and Bulgarian 

respondents, over 20% for Greek and less than 10% of FYRoM respondents) the most preferred 

sectors for employment or apprenticeships or internships are either other sectors or human 

resources. Less than 5% of all respondents (from all countries – Graph. 3)  have any experience as 

tourism managers. Most of the young people in Albania, however, do have experience in the 

tourism industry compared to those in Bulgaria who have experience in Marketing or Human 

Resources. 
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Graph. 3: Areas of experience in employment in tourism, own graphic, NTC BG Guide 

 

Almost none of the respondents has an entrepreneurial experience in the tourism sector and the 

number of those willing to get hired in the tourism sector is close to zero (Graph. 3 and 4). 

However, over 7% in Albania, Bulgaria and Greece consider themselves as young entrepreneurs 

and this positive trend shows the willingness of young people for development of entrepreneurial 

education and skills. Over 60% of Albanian respondents do not have any employment experience 

in the field of tourism, and only less than 40% have some employment experience. 
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Graph.4: Are you an entrepreneur of any business in the field of tourism, own graphic, NTC BG Guide 

More than 2/3 of the FYRoM students have no relatives who are tourism entrepreneurs; 83.95% 

are the Albanians in the same situation and for the rest - the experience they are familiar with is 

mostly negative, which decreases the motivation to start their own tourism venture. Same trend is 

noted in Bulgaria and Greece. However, ar. 30% of the FYRoM respondents have a family member 

who is an entrepreneur or has any business in the field of tourism. (Graph. 5).  

 

 

 

 

 

 

 

 

 

Graph. 5: Do you have any family member who is an entrepreneur of any business in the field of tourism, 

own graphic, NTC BG Guide 
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Most of them are running either a restaurant (FYRoM, Greece and Albania) or are at the hospitality 

industry (Albania and FYRoM) – Graph. 6. 

 

Graph. 6: Sector of family members acting as entrepreneurs, own graphic, NTC BG Guide 

 

However, Albanians are more positive towards getting employed in their field of study – tourism, 

where 33% of young people are willing to be employed in tourism, 29% of them - to become 

entrepreneurs in tourism, 22% are willing to be employed regardless of the field, and 14% have 

other ambitions. (Graph. 7). Most of the Greek young people, however, suffice to be employed 

regardless of the field (ar. 60%) instead of being an entrepreneur in the field of tourism (ar. 15%). 

In Bulgaria and Albania young people prefer almost equally either to get hired in the field of 

tourism (over 30%) or to be entrepreneurs in the field of tourism (ar. 30%). 
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Graph. 7: Preferences of students after graduation, own graphic, NTC BG Guide 

The reasons behind this reluctance of becoming a tourism entrepreneur and the preference towards 

employment are further analysed. The answers clearly prove that the reasons are more related to 

an internal representation that students have for the nature of the tourism business and the 

difficulties it is associated with. The following graphic illustrates how Bulgarian participants 

evaluated 9 propositions from 1 to 5 (totally disagree to totally agree): 

Graph. 8. “If you prefer being employed rather than being a tourism entrepreneur, what are the reasons for 

this?” (Question 10, answers from 39 students in tourism from Bulgaria), NTC BG Guide 
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Students do not fear that they will not receive family support – moral or financial: it has already 

been stated that Bulgarians and in general – youngsters from CEE are highly dependent on their 

parents until adult age. The predominant answer is related to the need of comfortability with these 

first professional experiences, which students from the region generally start late. Most students 

would prefer smaller, but secure income and to be dependent on someone else, than the 

independency and possibility for higher material status, which becoming an entrepreneur is 

associated with. 

The negative attitude towards starting their own tourism venture is dominant amongst FYRoM 

youngsters as well. There are small variations in the classification of the reasons, depending on 

the age group. For instance, the youngest respondents (FYRoM aged 16-19) show the following 

results: 31.4% strongly agree and 20% agree that the reason they would not like to become an 

entrepreneur is because of fear of failure in business. The second most popular reason with 28.6% 

strongly agreed and 22.9% agree is related to the economic problems (51.5% in total). The third 

most popular reason - “Not good experience of others in business” receives strong agreement by 

25.7% and agreement by 25.7%, which reflects the instable economic situation of the country. It 

should be mentioned that students at this age are a little overconfident in their abilities to manage 

a business: for the reason “Inability to keep business pressure” 20% disagree and 11.4% strongly 

disagree. The older FYRoM students evaluate the entrepreneurship as too risky and less 

comfortable than becoming employed, which is also the most popular for Bulgarian students. The 

second most popular reason is that youngsters prefer a constant and profitable source of income 

than to take risks with potentially better payments. Once again, they appear to be highly confident 

in their abilities to handle business pressure. 

If ever the students decide to become entrepreneurs, then the reasons would be related to their 

positive image of the benefits of successful entrepreneurs. Overall, becoming an entrepreneur, if 

successful, is associated with higher social and economic status, career progress and the freedom 

to realize own potential in practice. 

For illustration, among 35 youngsters from FYRoM, 65.7% strongly agree and 20% agree that 

entrepreneurship is associated with earning more money than employment; 54.3% strongly agree 

and 22.9% agree that it is related with a progress in the career; the opportunity to implement one’s 
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business ideas and the ambition to exploit the best opportunities in the market are also highly 

approved as an advantage of entrepreneurship. Yet, for various reasons including the thriving 

market which stimulated the pursuit for secured employment, they do not believe that this career 

is suitable for them or that they would not be able to pursue it. These results are summarized in the 

table below: 

 

Strongly 

agree 

5 

Agree 

4 

Undecided 

3 

Disagree 

2 

Strongly 

disagree 

1 

No 

answer 

% 

1. 
Unhappy with previous work if you 

have work experience 
/ / / / / / 

2. The desire to make money 65.7 20 5.7 / / 5.7 

3. Fear of unemployment 22.9 34.3 17.1 11.4 2.9 11.4 

4. Polices and government schemes 11.4 28.6 17.1 22.9 / 14.3 

5. 
Influence and encouragement by 

family, friends and relatives 
22.9 22.9 31.4 8.6 2.9 11.4 

6. Progress in career 54.3 22.9 11.4 2.9 2.9 8.6 

7. Previous experience 8.6 22.9 40 5.7 / 17.1 

8. To win more prestige 37.1 28.6 14.3 5.7 / 11.4 

9. To implement my business ideas 51.4 22.9 8.6 5.7 / 11.4 

10. To put unused funds into a venture 20 31.4 25.7 5.7 2.9 11.4 

11. 
To ensure self-employment and 

independent living 
40 17.1 22.9 2.9 5.7 14.3 

12. 
To use techniques or professional 

knowledge and skills 
40 37.1 8.6 / 8.6 14.3 

13. 
To exploit the best opportunities in the 

market 
45.7 31.4 11.4 / / 11.4 
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Table 2.  Reasons to become entrepreneur. Answers by 35 students in FYRoM in tourism between 16-19 years 

of age, own table, Municipality of Kichevo 

 

Albanian respondents were often undecisive on the reason why they would rather become 

employed than entrepreneurs. Some of them concern the impact of having a constant profitable 

source of income at their disposal: 41.98% of them agree and 17.28% strongly agree with the 

statement and only about 10% disagree. 44.44% of young people agree and 39.5% agree that the 

desire to earn more money could drive them to prefer becoming tourism entrepreneurs rather than 

employees (Question 11). More than half the Albanian respondents also perceive family and 

friends support as essential for such a decision. The entrepreneurship as path towards career 

progress is positively evaluated by about ¾ of all students. Social prestige receives similar 

popularity, as well as the opportunity to realize their own business ideas, so as the self-employment 

and independence perspective. Gaining better professional knowledge and exploiting the market 

opportunities is seen as a potential reason to change the professional path for just as many students. 

Among the few that are willing to start their own business venture, the hospitality sector seems 

more attractive: it gathers more than one third of the positive responses for Bulgarian and Albanian 

students and one fourth of the FYRoM students. Owning a travel agency or tour operator comes 

second (Graph. 9). In Greece the percentage of those willing to owe a restaurant (over 20%) is 

higher than those willing to work in the hospitality industry (ar. 18%). 
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Graph. 9: Preferred sectors for becoming entrepreneur, own graphic, NTC BG Guide 

 

Students were given the opportunity to assess how the existing curricula fits into the real market 

needs, how well does it prepare them for their professional realisation and above all what do they 

like and what would they change in the teaching methods and the study contents. 

Young people overwhelmingly agree (above 50% of the Greek, above 40% of the Albanian, ar. 

40% of FYRoM and Bulgarian respondents) that the existing curricula does not foster 

entrepreneurship and need to be changed for this purpose. Generally, all students are critical 

towards the extent to which current study curricula develops entrepreneurial qualities: 31.4% of 

FYRoM students (16-19) strongly agree and 31.4% agree with the statement, while only 2.86% 

believe that the curriculum is adapted well enough to the entrepreneurial needs. One fourth of the 

respondents disagree with the statement that their curricula develop high self-esteem. Older 

FYRoM students (20-30) often disagree that the existing curricula develops creativity and 

innovation (up to 26%). 41.98% Albanians agree (17.28% strongly agree) that fundamental 

changes are needed. Greek respondents are slightly disagreeing with the statement. (Graph. 10) 
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Graph. 10: Do the current curricula in your country need general changes to develop entrepreneurial skills, 

own graphic, NTC BG Guide 

 

Among the most recommended new techniques and teaching methods that Bulgarian students 

(Graph. 11) recommend are the business simulation games, psychological consultations and 

structured syllabuses: among the pre-defined suggestions, these are the only options where the 

ratio between existing and recommended topics is directed towards the latter. These are also the 

techniques which Albanian students miss the most.  
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Graph. 11: “What kind of teaching methods/techniques are offered in your study curricula and what would 

you suggest as the most appropriate for gaining the qualities of an entrepreneur?”, own graph., NTC BG Guide 

 

More traditional techniques such as assignments and projects are less popular among the existing 

ones (unlike their FYRoM peers, who evaluate projects and assignment positively). Less than half 

the students would recommend the case studies as a teaching method. 

As a next step it was assessed what elements students would add-up to their study curriculum. 

They generally evaluate as important or very important the following: 

• Adapt the curriculum to entrepreneurship development 

• Have more interactions with entrepreneurs 

• Cooperation with entrepreneurship development agencies 

• More assignments and projects specifically related to entrepreneurship 

• Diversification of the curriculum with more and new subjects. 
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Tourism students are too confident in the skills and knowledge they receive upon graduation. 

Considerable majorities are positive that the current curricula focus on entrepreneurship in 

tourism: above 40% of Albanians, 27% of Greeks, less than 25% of Bulgarians and less than 20% 

of the FYRoM respondents – Graph. 12.   

 

Graph. 12: Do the existing curricula focus on entrepreneurship in tourism, own graphic, NTC BG Guide 

 

78% of Albanian believe that the study curricula foster the skills of doing business and 70% agree 

that they help specifically to the management of a tourism business (Graph. 13 and 14). Same trend 

can be observed in the other targeted countries as well (ar.70% of the respondents from Albania, 

Bulgaria and FYRoM and above 55% of the Greek believe that the study curricula develop skills 

of doing business among young people). Young people in the four countries are also quite 

confident that the study curricula train them to be able to manage tourism businesses - above 65% 

of the Albanian and Bulgarian respondents, above 55% of the FYRoM respondents, and ar. 50% 

of the Greek ones – Graph. 14. 

The existing entrepreneurs working with recent tourism graduates completely disagree with such 

a statement. Therefore, the need of more real business situations and even short-term working 
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of the business processes, but also gradually builds self-confidence and trains the abilities to 

manage complex situations. 

 

Graph. 13: Do you think that the study curricula develop skills of doing business among students, own graph, 

NTC BG Guide 

* 

 

Graph. 14: Do you think that the study curricula train students in being able to manage tourism business, own 

graph., NTC BG Guide 
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Students themselves perceive as highly important the improvement of their education towards 

more interaction with entrepreneurs, more integration, cooperation with entrepreneurship 

development agencies and more projects related to entrepreneurship. For the most part, they are 

confident that regular visits of entrepreneurs during class is beneficial for changing their mindset 

towards stronger willingness to become entrepreneurs. They would appreciate more case studies 

on the success and failures of entrepreneurs, classes on business plan and marketing. 

The importance of education is essential for the development of entrepreneurial activities: about 

half the respondents of all countries find it highly influential and more than one fifth – as important 

to some extent. Potential entrepreneurs shall also be aware of systemic factors such as corruption.  

The above results show that students from all partner countries would like to recognise themselves 

as successful business entrepreneurs, because it will give them more opportunities, prestige and 

better income. However, they identify it as a highly risky undertaking which involves uncertainties 

and obstacles of all kinds. This is what makes them reluctant to make the effort of starting their 

own business project and causes a preference towards the less economically beneficial but more 

secure alternative of employment. Partially this could be explained by the fact that most of the 

respondents do not have available positive example and family know-how in the tourism 

entrepreneurship, or they have witnessed failures. Family is being the primary source of 

socialization, and especially in the tourism sector the students are discouraged from taking such 

risks. Their interest in tourism thus can only be realized through becoming employees. This is a 

negative trend, as it is clearly visible that tourism staff earns consistently the lowest wages 

compared to other economic sectors.42 This finding justifies the need of external source of 

information regarding the opportunities and challenges associated with entrepreneurship in 

tourism. This role should be executed by the educational system, which shall enhance tourism 

curriculum with classes in tourism entrepreneurship. The need of educational methods that help to 

change the image of entrepreneurship, to clarify the reasons causing insecurity among youngsters 

and give them more realistic image on what are the advantages and disadvantages of the tourism 

business is evident. Not only should successful business representatives be involved in the design 

                                                           
42 Eurostat. Mean monthly earnings by economic activity, collective pay agreement, sex. Online resource, available at: 

http://appsso.eurostat.ec.europa.eu accessed: 15.6.2018 

http://appsso.eurostat.ec.europa.eu/
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of educational materials and trainings, but they have to be present during the educational process 

itself. 

 

V. What change is needed in the tourism education? The entrepreneurs’ 

perspective 
 

This section analyses the responses of 120 entrepreneurs with experience in the tourism sector 

from the four partner countries. The number of SMEs represents a huge majority of all enterprises 

in all analysed countries, and that is why they are referred to as the backbone of European 

economics. They are mainly of family type, micro or small-sized enterprises (with less than 10 

employees), especially in the sector of tourism, where usually parents and their children are 

involved together in working activities. Most of the respondents in the 4 countries were from travel 

agencies/tour operators (Bulgaria, FYRoM and Greece) and from the hotel management industry 

(Albania). 

 

Graph. 15: Business sector of the surveyed entrepreneurs/organization, own graph., NTC BG Guide 

 

Most of the surveyed organizations were of the “individual ownership” type (almost 90% from the 
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0

5

10

15

20

25

Albania Bulgaria FYRoM Greece

Bar/Restaurant

Hotel

Others

Travel agency/Tour operator



 
 

Project co-funded by the European Union and National Funds of the participating countries. 

45 

 

its biggest percentage in Greece (almost 25%). This means that most of the entrepreneurs operating 

in the field of tourism are having own company or have developed own business by themselves.  
 

 

Graph. 16: Type of ownership of the surveyed entrepreneurs/organisations, own graph., NTC BG Guide 

The educational background of the entrepreneurs/business owners is mostly at master’s level in all 

countries, while the professional degree/vocational degree is most presented in FYRoM (over 

30%), Albania and Greece (ar. 20% each). In comparison, in Bulgaria it’s below the 6%. 

 

Graph. 17: Level of education of the entrepreneur/business owner, own graph., NTC BG Guide 
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It appears that the successful entrepreneurs surveyed in the current study have various educational 

backgrounds – in tourism or relevant and not so relevant fields (Graph. 18). All of them represent 

micro or small enterprises and most of them have vocational or higher education. Almost half of 

the Bulgarian entrepreneurs had diplomas in “Tourism”, while in Albania (over 30%) and FYRoM 

(ar. 20%) the dominant sector is “Business”, and in Greece – the “Marketing” (ar. 25%).  

Graph. 18: Field of study of the entrepreneur/ business owner, own graph., NTC BG Guide 

 

In Albania and FYRoM the surveyed employers have hired a considerable number of young 

people. For Albania about one quarter employers belong to the youngest age group and most of 

the employees are still young – 24-29. Almost half of the FYRoM entrepreneurs hire employees 

belonging to this group. Approximately 62% of entrepreneurs in Albania have a diploma in 

different fields of economy like marketing, business, finance, economics, while 38% are irrelevant 

to the economy diploma. 31% of entrepreneurs have a diploma in business field, and 17% have 

tourism diploma.  

About half of the respondents from Greece and Bulgaria (43% for Greece, 55% for Bulgaria) 

identify that managers were related to the family and for FYRoM and Albania most were managed 

by the owner himself (over 50% for Albania, over 55% for FYRoM) – Graph. 19. 
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Graph. 19: Type of the business manager, own graph, NTC BG Guide 

 

A significant percent of Greek and FYRoM managers has diploma in irrelevant to the tourism 
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Graph. 20: Level of education of the business manager, own graph., NTC BG Guide 

* 

 

Graph. 21: Field of study of the business manager, own graph., NTC BG Guide 

 

Despite the considerable importance 43 of a tourism diploma for the successful tourism employees 

(over 60% from Albanian and FYRoM respondents, ar. 50% from Bulgarian and ar. 35% of the 

Greek respondents), the employers do not consider it for absolutely necessary (Graph. 22). This 

                                                           
43 The answers “important” and “more important” were taken into account. 
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could be explained by the fact that it is a matter of vocational education, where the skills and 

knowledge can be achieved out of the formal educational environment – mainly through work. It 

is fully understandable why the entrepreneurs prefer to hire business managers educated in another 

fields of study such as business administration, economics, marketing, etc. It diversifies and adds 

value to the skills and knowledge of the entrepreneur itself.  

 

Graph. 22: Importance of the tourism diploma for being a manager in the field of tourism, own graph., NTC 

BG Guide 

 

Furthermore, the respondents find business-specific knowledge as less important, compared to 

more general knowledge, applicable in various business areas. For instance, hotel reservation 
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Unlike the students, most employers in Bulgaria find the skills for doing business acquired by 

graduates as insufficient (77%), while in Albania and FYRoM over 90% consider that the study 

curricula develop the skills of doing business. Greek respondents also support the opinion that the 

current curricula are sufficient enough for developing skills of young people for doing business 

(Graph. 23). 

 

 

Graph. 23: Do the study curricula develop skills of doing business among students, own graph., NTC BG Guide 

 

60% of Bulgarian respondents do not believe that study curriculum prepares students well enough 

to manage a business in the tourism sector.  Moreover, it does not prepare them sufficiently well 

for almost any field, required for working in the industry. Quite different is the situation in the 

other countries, though. Above 48% of entrepreneurs from FYRoM think that the study curricula 

train students to manage businesses in tourism, while 12% of them are sceptic of its importance in 

doing business. Over 75% of the Albanian entrepreneurs are positive towards the study curricula, 

while only 43% of the Greek respondents are on the same page. However, it shall be noted that 

huge percentage of respondents didn’t give any answer or couldn’t identify if the curricula is 

preparing students for managing a tourism business.  
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Graph. 24: Do the study curricula train students to manage business in the tourism field, own graph., NTC BG 

Guide 

 

Following skills were proposed for evaluation: 

• Psychology in communication; 

• Human resources management; 

• Management of hotel operations; 
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• Management of catering; 

• Travel organization and management; 
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• Other. 
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mediocre level and they evaluate as “average” the preparation of tourism graduates in all the above 

listed areas. It looks like Bulgarian vocational education has managed to adapt the content of study 
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respondents believe students have good or excellent skills in both subjects, compared to 23% 

having selected that students have little or very little knowledge of these subjects). What employers 

find the least known to students is Finance and Accounting (40% believe students have little or 

very little knowledge, compared to 23% who evaluate it as good or excellent).   Considerable 

difference is observed concerning management of catering – 37% of the respondents find the 

knowledge insufficient, compared to just 17% on the opposite site. Several people mention the 

issue that graduates lack of practice in the field, which is evaluated as essential for success. 

Knowledge is not enough and often the degree in tourism does not correspond to the real skills 

acquired by the graduates. This justifies the need for more severe control on the application of the 

state education standards for vocational education and the evaluation of students. For FYRoM 

there are no well-developed state education standards when it comes to vocational education in 

tourism. Therefore, there is a need for improved and pragmatic state education standards. 

An alternative would be to introduce innovative mechanisms to test students’ knowledge and 

abilities during their study, in the form of external evaluation or a non-formal feedback instead of 

relying solely on the ongoing evaluation. This could be done by internships or study visits or by 

the presentation of case studies with realistic variables. Tourism employers can be invited to take 

part in the evaluation as well. This will allow the timely correction of the teaching methods and 

increase their efficiency. Furthermore, it will encourage more effortful student behaviour, while 

they still have the time to do this at school/university. It will save time in education and training 

for the enterprises in the field and will shorten the period for an investment in a recent graduate to 

pay-off. 

Albanian employers also agree with the importance of the proposed skills for successful tourism 

employees but consider some business specific subjects as less important than general knowledge. 

Moreover, the surveyed entrepreneurs from Albania are satisfied with the soft skills and general 

knowledge of students. 

Bulgarian employers also observe a disadvantage in the study curricula in the predominance of 

theoretic over practical knowledge. Therefore, programs shall be further developed with blended 

learning techniques, allowing for the theory to be practiced in real-life situations. 
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Being presented with a list of abilities that tourism employees shall possess, entrepreneurs evaluate 

each of the following as important: communication, initiative and creativity, reservation systems 

proficiency, positive attitude, language capacity, including in mother tongue and foreign languages 

and ability to work in a multicultural group. It is a downside that Bulgarian and Albanian 

employers consider less important the knowledge of IT skills for tourism employees. It is important 

to mention that current employees among the surveyed entrepreneurs are evaluated by them as 

having better skills in all the areas above. This means that either they are making strict selection 

of their employees, or employees have managed to master these skills to a good or a very good 

level through practice. 

The analysis of the entrepreneurial profiles in the four targeted countries shows that they are 

exclusively micro-sized, with generally higher education, most of which in the sector of tourism 

or relevant field. In general, the business is managed by the owner or by a member of his family. 

However, when this is not the case, the “perfect” manager is supposed to have a Masters’ degree 

in relevant to the tourism field, preferably related to business. The surveyed employers rarely hire 

very young or undergraduate students, especially during the periods of their Bachelor studies or 

younger. Albanian and FYRoM employers however, preferred young staff, but generally after 

graduation. Overall, they do not agree that graduate tourism students possess the skills and 

knowledge needed to become a tourism entrepreneur, nor they are sufficiently prepared in practice 

for the real tourism business. 

A positive trend is that most employers evaluate as more important soft skills and general 

knowledge rather than business specifics, which can be gained through practice. They suggest 

improvements of the teaching curricula, which needs increased practice, more strict applications 

for standardization and quality of education. A negative aspect is that employers underestimate the 

importance of innovative tools and IT for the development of their tourism business and this is the 

reason why they do not pay much attention to its integration in the tourism education. 
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VI. Perspectives for developing a tourism study curriculum towards 

growth and employment – a SWOT analysis 

 

Table 3.  Entrepreneurship and tourism education in the targeted countries: a SWOT analysis 

 

Strengths Weaknesses 

• Availability in cultural and historical 

heritage, rich in natural assets 

• Growth in the tourism sector is 

observed in all targeted countries 

• Geographical proximity  

• Affordable and accessible tourism 

destinations 

• Popular and attractive tourism 

destinations 

• Competitive prices 

• Tourism is a priority sector for the 

governments 

 

• Insufficiently skilled human resources 

• Late start of independent life for 

young people 

• Late first professional experiences 

• Lack of practical experience of 

tourism graduates 

• Devaluation of tourism degrees 

• Insufficiently implemented 

entrepreneurship courses 

• Insufficient incentives and state aid for 

youngsters 

• Highly dependence on family 

• Limited abilities to combine work and 

study 

• Youngsters start to work in the 

tourism sector out of financial 

necessity rather than for professional 

career.   

Opportunities Threats 

• Increase in the share of employed in 

tourism requires more educated 

human resources 

• Inability to prepare skilled human 

resources 

• Lowest wages 

• Fear of unemployment among 

youngsters 
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• Promotion of cross-border tourism 

destinations and transnational 

products and services 

• Undergoing changes and improvement 

in entrepreneurship education 

• Implement sustainable tourism 

practices at all levels – education, 

management and tourism offer 

• Implementation and integration of 

successful business models from the 

West 

• Undertake information campaigns 

regarding financial instruments for 

youth entrepreneurship 

• Invest in niche and specialized tourism 

• Change of the emphasis from 

business-specific to soft-skills and 

general knowledge in education 

• Use innovative teaching methods in 

tourism education 

• Include the business as a partner in 

education 

• Increase the practical exercises and 

experiences in education for the 

benefit of both students and 

enterprises 

• Fear of risk-taking among youngsters 

• Emigration to more developed labour 

markets 

• Neglecting the environmental issues at 

the expense of increased financial 

profits 

• Corruption 

• Bureaucracy 

• High competition from nearby tourist 

destinations  

• High seasonality 
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VII. Recommendations for improved training curricula in the field of 

tourism 

 

The tourism is a growing industry in all the four countries in the partnership. Compared to other 

economic sectors, its direct contribution to GPD is increasing and it creates more jobs in the recent 

years which is expected to continue in the next decade. Therefore, it is of essential importance to 

educate and prepare better human resources and to increase the number of staff, supporting the 

industry, so as it could be capable to meet the increased demand. This justifies new and improved 

learning methods in the sector, as well as an increase in the accessibility of high quality tourism 

education. 

Improvement of the educational setting, especially in the vocational education, increase in the 

opportunities for internships and apprenticeship are indicated as a main task in front of the tourism 

education. Encouraging the economic activity of young people is pointed out as a main operational 

aim as well as the involvement of entrepreneurs in the integration of young people into the labour 

market. The promotion of youth entrepreneurship is the main task of the strategic document. The 

following concrete recommendations can be made: 

• Increase the quality control over the teaching process and study results 

It is observed a significant devaluation of the diplomas in tourism received by graduates. 

According to the current study, an excellent tourism graduate does not necessarily represent a 

skilled and knowledgeable, well prepared tourism employee. Despites some initiatives for 

modernization and inclusion of entrepreneurship classes, part of the educational systems, the 

evaluation of students and the meaning of their final grades remains problematic. To guarantee the 

teaching efficiency and to create more realistic representation of students’ professional 

perspectives, the evaluation must become more adapted to a real and more severe working 

situations. This could be achieved with the assistance of tourism business professionals through 

simulations of real working environments and less through paper assignments and theoretical 

assessments. 
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• Introduce/use efficiently digital and distant training/educational tools 

Significant disproportions in considerable number of institutions offering tourism educations 

across the four countries have been observed. In some countries where qualitative tourism 

education is accessible only in bigger cities which represent major tourism destinations, potential 

students from further destinations are disadvantaged. Interested in studying tourism, they are 

driven to move to bigger cities, which is related with higher expenses, especially in the field of 

vocational education that tends to start earlier. The introduction of online and distance learning 

could help reduce this disadvantage. 

• Introduce new techniques and tools. Diversify teaching methods 

Vocational education is often preferred by people inclined to more practical rather than theoretical 

and analytical work. It is also perfectly suitable for the early school leavers, who easily get bored 

in regular teaching settings. Therefore, the diversification of learning tools is preferable, rather 

than the use of schoolbooks, traditional theoretical assessment forms and projects. There are 

innovative tools such as business simulation games and role-play games, gaining high popularity 

in tourism education. They are often free and allow more efficient learning, while making it 

possible to assess the skills, qualities and knowledge, applied in more realistic environment. 

• Clarification of the opportunities for youth scholarships and financial mechanisms to 

support youth entrepreneurship 

The importance of financial capital for starting a business in the tourism sector is seen as essential 

factor in deciding whether to undertake such a change or not by the surveyed youngsters. 

Therefore, tourism education should introduce subjects, related to funding of SMEs, including 

scholarships or financial opportunities and mechanisms for young people, and information 

regarding national or European programmes dedicated to business support at its early stage. 

• Integrate practical experience from the earliest stage of study cycles 

It has been strongly confirmed by entrepreneurs that tourism graduates who they hire are lacking 

professional experience. Only few of the surveyed students had any professional experience at all, 

let alone in tourism or being entrepreneurs at this age. Moreover, the countries in the partnership 

are associated with late start of professional careers, which generally begins after graduation of 
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Bachelors’ degree. Therefore, the integration of short-term internships and trainings in real settings 

shall be considered as early as the relevant laws and environments allow. It will also help students 

to get familiar with the real business world and with overcoming biases and stereotypes towards 

business and tourism. 

• Increased interaction with entrepreneurs 

Introducing students to real successful entrepreneurs in the tourism field will give them insight 

from behind the scenes. The testimonials added to the curricula represent another trustworthy 

source, apart from family and acquaintances who own a business. Moreover, it is hardly expected 

that teachers at lower educational levels have personal experience in entrepreneurship, it is 

unlikely that they can present a close picture of the reality. The interactions with entrepreneurs can 

be organized under the form of short study visits to companies, along with discussions with the 

managers or owners. Entrepreneurs can be invited to classes to give lectures on specific business 

matters, for discussions, etc. Alternatively, analysing case studies of the success and failures of 

tourism business, would also support the students and change their entrepreneurial mindset. 

• Synchronization between local tourism specifics and market needs. Standardisation 

of the teaching content by the CVEs 

It has been established that usually the teaching material in vocational schools is being presented 

differently according to the location of the institution and often the quality is lower, compared to 

traditional education in schools and HEI. A balance shall be established between studying the local 

context with specifics of the tourism demand and the needs for more universally applicable 

knowledge. Therefore, regardless of their location, institutions teaching tourism shall think of the 

broader applicability of their curricula and construct them in a way that they guarantee successful 

professional mobility out of the current settlement upon graduation. 

• Introduce the existing investment opportunities to support green innovation and 

alternative tourism 

New generations and recent tourism graduates in the targeted countries are living in completely 

different situation, compared to previous ones from the point of view of environmental issues. In 

order to be able to tackle the challenges of the tourism industry and for the business to be 
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competitive, the principles of sustainability needed to be applied. Now it is more important than 

ever to make tourism professionals familiar with and respectful of the general trends of preserving 

the environment by offering sustainable tourism education and products. Tourism students shall 

get familiar with subjects such as energy-efficient transition, water and waste management, 

biodiversity, protection of the cultural heritage etc. 

• Learn how to maximize profit and internalize business by partnering with major 

internet service providers in tourism 

With relation to the megatrends shaping tourism described earlier, the proposed curricula should 

include information regarding possible partnerships of tourism organizations and entrepreneurship 

with leading international internet service providers (f.i. Yahoo and Google), travel websites (f.i. 

Trip Advisor), on line travel booking agencies (f.i. Bookings, Expedia, Airbnb) and social media 

(f.i. Facebook, YouTube, Instagram, Twitter). 

• Introduce subjects related to the latest trends for ICT utilisation in tourism 

Artificial intelligence and new ICT are being developed with immense speed and European small 

business shall not lag behind with their effective utilisation. The tourism sector is no exception, 

where such tools can be integrated in education, at least in 3 directions: personalized travel 

experience, artificially created and augmented virtual tourism experiences and increased efficiency 

of operations. 

• Provide students with the knowledge and skills to understand and research the 

circular economy in tourism 

Online platforms could enable the creation of collaborative economy models whereby consumers 

can share, exchange, buy and sell used or new goods as well as services. Raising awareness on the 

environmental benefits of these solutions could also support their uptake by consumers and 

entrepreneurs. It is advised that curriculums are updated, so as to teach students how to create and 

make use of such platforms in the tourism industry. 

• Introduce teaching subjects related to the common transnational tourism products 
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The similarities in history and the geographical proximity between Bulgaria, Albania, FYRoM and 

Greece give immense and underexploited opportunities for offering tourism services. Depending 

on the location, students can be introduced to tailor-made study materials, presented to case studies 

with the objective of exploring common cross-border and transnational touristic products. 

• Introduce/increase the number of entrepreneurship classes in tourism schools 

Entrepreneurship classes are beneficial for the students not only as a potential source of a better 

economic realization through self-employment, but through the qualities and skills they foster. 

Independent thinking, project and human resources management, communication and other related 

subjects will help graduates throughout their professional path, no matter if they chose to undertake 

own business or to become employed. Furthermore, it has been concluded that the surveyed 

students are reluctant to start or pursue a career as entrepreneurs, as they see it riskier and requiring 

harder work, compared to being employed. Entrepreneurship classes could help overcome this 

negative attitude. It is therefore necessary to assess the utility of entrepreneurship classes, wherever 

they are being taught and increase their number or effectivity accordingly. 

• Establish cooperation between educational institutions and entrepreneurship 

promotion/networking agencies 

The entrepreneurship promotion agencies are another link between education and business which 

seem to remain underexploited, according to the conducted survey. Their role can be essential for 

undertaking initiatives in the tourism entrepreneurship, as they provide support from the very 

beginning of the business idea and help it grow into a successful company. It can be a source of 

the first professional collaborations, connections and partnerships, which students can hardly 

acquire at school. Moreover, the informal modes of communication have stimulating effect on the 

creativity of youngsters, which is often suppressed in traditional education. 

• Diversify teaching curricula, according to latest trends 

Subjects such as innovative financial tools, social economy, circular economy, marketing, and 

even business plans are nowadays essential for a start-up company in the field of tourism. Yet, 

they are seen as unfamiliar or insufficiently mastered by tourism graduates. Results from the 
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Programme EnYouthTeacher of Erasmus+ could be used in future tourism entrepreneurship 

curricula. 

VIII. General conclusion 
 

Based on the above analysis, the proposed curricula should promote synergies and collaborations 

in tourism between all stakeholders from the fields of transport, environment, education and 

training, natural and cultural heritage, economy, business development, internet security and 

foreign affairs, in the frame of circular economy. Furthermore, it should include the policies to 

support investments, to attract capital and to support tourism entrepreneurship with specific 

measures and incentives. 

Emphasis should be given on environmental protection, sustainable tourism development, tourism 

legislation and circular economy. Circular business models should be included in the curricula, the 

necessary digital skills, and recent tendencies in technology evolution and tourism will be utilised 

as well. 

Information and communication technology methods and tools should be used in all stages of 

education, as well as for comparison of students results. In this way students would be able to gain 

specialised knowledge faster and to develop specific skills at a higher level in comparison to the 

use of traditional teaching methods. 

Trends towards increasing the visitor demand, sustainable tourism growth, enabling technologies 

and travel mobility should be included in the proposed curricula, while host communities, 

environment, industry, needs of visitors, environmental and social impacts and current and future 

economic elements should be taken into consideration. The major benefit would be the well-

rounded preparation for students, who would have an education applicable in a wide variety of 

contexts. 

Finally, the place and change of the tourism industry due to the fourth industrial revolution should 

be considered during the planning of tourism curricula. 
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Appendix 

1. Questionnaire addressed to young people, studying tourism (age 16-30) 

 

This questionnaire aims to evaluate the needs for education of young people in the field of tourism, 

their attitude to entrepreneurship and innovation in tourism, and the willingness to start a business 

in the field of tourism. 

 

Personal Data 

1. Age: 

2. Gender: Female/Male 

3. Education: 

 Level of education Specialty Years of 

batch 

Age 

1 Vocational school    

2 General school 

(gymnasium) 

   

3 Professional centre    

4 Bachelor's degree    

5 Masters’ Degree    

 

4. Do you have employment experience in the field of tourism? 

  Please Tick Mark (ν) 

a. Yes 

b. No 

 

5. If yes, what are the areas of experience in employment in tourism? 

  Please Tick Mark (ν) 

a. Tourism manager 

b. Marketing 

c. receptionist 
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d. Human resources 

e.  Information technology 

f. Finance 

g. Others 

 

6. Are you an entrepreneur of any business in the field of tourism? 

Please Tick Mark (ν) 

a. Yes 

b. No 

 

7. Do you have any family member who is an entrepreneur of any business in the 

field of tourism? 

 Please Tick Mark (ν) 

a. Yes 

b. No 

 

8. If yes, what is the sector? 

Please Tick Mark (ν) 

a. Hospitality 

b. Restaurant 

c. Bar 

d. Touristic agency 

e. Travel agency 

f. Others 

 

9. After completing your studies, you would like to: 

Please Tick Mark (ν) 

a.  Get hired in the field of tourism 

b. Be an entrepreneur of any business in the field of tourism 

c. Suffice to be employed regardless of the field 

d. Others 
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10. If you want to get employed and not be entrepreneurs in tourism, what are the 

reasons? 

 Please Tick Mark (ν) 

Reasons Strongly 

agree 

5 

Agree 

4 

Undecided 

3 

Disagree 

2 

1. Not good experience 

of others in business 

    

2. It is less risky and 

comfortable. 

    

3 Economic Problems to 

Start a Business 

    

4 Family Resistance to 

Start a Business 

    

5 Fear of failure in 

business 

    

6 Having a constant 

profitable source of 

money 

    

7 Inability to keep 

business pressure 

    

8 Lack of information 

on tourism 

opportunities 

    

9 Bad experience on 

entrepreneurship 

    

10 Any other reason     

 

11. What are the reasons if you decide to be an entrepreneur in tourism? 



 
 

Project co-funded by the European Union and National Funds of the participating countries. 

69 

 

Please Tick Mark (ν) 

1. Unhappy with 

previous work if 

you have work 

experience 

Strongly 

agree 

5 

Agree 

4 

Undecide

d 

3 

Disagree 

2 

Strongly 

disagree -

1 

2. The desire to 

make money 

     

3. Fear of 

unemployment 

     

4. Policies and 

government 

schemes 

     

5. Influence and 

encouragement by 

family, friends 

and relatives 

     

6. Progress in career      

7. Previous 

experience 

     

8. To win more 

prestige 

     

9. To implement my 

business ideas 

     

10 To put unused 

funds into a 

venture 

     

11

. 

To ensure self-

employment and 

independent living 
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12

. 

To use techniques 

or professional 

knowledge and 

skills 

     

13

. 

To exploit the best 

opportunities in 

the market 

     

 

 

12. If you would like to become an entrepreneur in tourism, what will be the most 

preferred sector? 

Please Tick Mark (ν) 

a. Hospitality 

b. Restaurant 

c. Bar 

d. Touristic agency 

e. Travel agency 

f. Others 

 

13. Do you think that the curriculum of the study you are pursuing requires 

fundamental changes to develop entrepreneurial qualities?  Please Tick Mark (ν) 

Strongly 

agree 

5 

Agree 

4 

Undecide

d 

3 

Disagree 

2 

Strongly 

disagree-1 

     

 

14. Do you think that the study curriculum that you are pursuing offers the following 

qualities? 

 Please Tick Mark (ν) 
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Your study curriculum 

provides these qualities to 

students 

Strongly 

agree 

5 

Agree 

 

4 

Undecided 

 

3 

Disagree 

 

2 

1. Creativity and 

innovation 

    

2 Dignity for work     

3 Flexibility     

4 High self-esteem     

5 Initiative to gain skills     

6 Ability to achieve     

7 Ability to influence 

others 

    

8 Ability to be powerful     

9 Optimism     

10 Ability to solve the 

problem 

    

11 Ability to Take Risk     

12 Strong will     

13 Ability to manage time     

 

15. What kind of methods/techniques teaching are offered in your study curricula and 

what would you suggest as the most appropriate for gaining the qualities of an 

entrepreneur?  Please Tick Mark (ν) 

Methods and techniques that create the 

qualities of entrepreneurs 

Methods and 

techniques 

offered by study 

curricula 

Methods and 

techniques suggested 

Assignment and projects 1 1 

Case studies 2 2 

Interactive teaching 3 3 
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Business simulation games 4 4 

Psychological counselling 5 5 

Structured syllabuses 6 6 

Others 7 7 

 

16. Which of the methods and techniques mentioned above affects the acquisition of 

entrepreneurship qualities in the field of tourism?  Please Tick Mark (ν) 

The qualities of the 

entrepreneur 

Tick a mark on the corresponding number of methods and 

techniques mentioned above according to the corresponding 

numbers for any quality 

1 2 3 4 5 

1. Creativity and 

innovation 

     

2 Dignity for work      

3 flexibility      

4 High self-esteem      

5 Initiative to gain 

skills 

     

6  Ability to achieve      

7 Ability to influence 

others 

     

8 Ability to be 

powerful 

     

9 optimism      

10 Ability to solve the 

problem 

     

11 Ability to Take Risk      

12 Strong will      

13 Ability to manage 

time 
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17. Assess the impact of the following factors / barriers to the development of 

entrepreneurship activities in tourism with a scale from 1 to 5. 

Please Tick Mark (ν) 

Factors Influence a 

lot 

5 

Influence 

something -

4 

Neutral 

3 

Influence a 

little 

2 

1. Capital Validity     

2 Validity of work     

3 Validity of raw material     

4 Not good experience of 

others 

    

5 Your bad experience     

6 Corruption     

7 Education     

8 Fear of failure     

9 Environmental conditions     

10 Family     

11 Friends     

12 Government Support 

Policies 

    

13 Social status     

14 Society     

15 Traditionalism     

16 Others     

 

18. Do you think that the existing curricula of the study focuses on entrepreneurship 

in tourism? 

Please Tick Mark (ν) 

a. Yes 
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b. No 

c. Can’t say 

 

19. What additional elements can you add to your study curriculum by evaluating 

them with a scale of 1 to 5? 

Please Tick Mark (ν) 

Additional elements More 

important 

5 

Important 

4 

Undecided 

3 

Little 

important 

2 

1. Adapt the study 

curriculum to 

entrepreneurship 

development 

    

2 More interaction with 

entrepreneurs 

    

3 Cooperation with 

entrepreneurship 

development agencies 

    

4 Giving more 

assignments, projects 

on entrepreneurship 

    

5 More subjects in the 

entrepreneurship 

study curriculum 

    

6 Others     

 

20. Subjects that you think to add to the entrepreneurship study curriculum, what 

topics will emphasize? 

Please Tick Mark (ν) 
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Topics More 

important 5 

Important 

4 

Undecided 

3 

Little 

important 

2 

1. Case studies on the 

success or failure of 

entrepreneurs 

    

2 Simulated business 

games 

    

3 Business Plan     

4 Marketing     

5 Finance / Human 

Resources / Business 

Analysis 

    

6 The Role of 

Government on 

Entrepreneurship 

    

7 Others     

 

21. Do you think that the study curriculum develops the skills of doing business at the 

students? 

Please Tick Mark (ν) 

a. Yes 

b. No 

 

22. Do you think that the study curriculum trains students on how to manage tourism 

businesses? 

Please Tick Mark (ν) 

a. Yes 

b. No 

c. Can’t say 
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23. Do you think that the following factors allow you to start a business yourself 

under current conditions? 

 Please Tick Mark (ν) 

Factors Yes No 

1 Education   

2 Environmental conditions   

3 Family   

4 Income   

5 Friends   

6 Government Policies   

7 society   

 

24. Please indicate the degree with which you agree to the following statements 

Please Tick Mark (ν) 

Benefits of 

entrepreneurship 

Strongly 

agree 

5 

Agree 

4 

Undecided 

3 

Disagree 

2 

1 The thriving market 

favours job finding 

and encourages 

young people to 

choose paid jobs 

instead of 

entrepreneurship in 

tourism 

    

2 Regular visits with 

graduates who are 

entrepreneurs 

encourage other 
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students to become 

entrepreneurs 

3 Professionalism in 

education that at the 

lower levels will 

create more 

entrepreneurs 

    

  



 
 

Project co-funded by the European Union and National Funds of the participating countries. 

78 

 

2. Questionnaire addressed to tourism entrepreneurs 

 

This questionnaire aimed to provide information about the general characteristics of 

entrepreneurship in tourism and the evaluation of study curricula in the field of tourism in the 

labour market. The information provided was confidential and used only for research purposes. 

 

1. Name of Business: 

 

2. What is the sector in which your business operates? 

Please Tick Mark (✓) 

a. Hospitality 

b. Restaurant  

c. Bar 

d. Touristic agency 

e. Travel agency 

f. Others 

 

3. The type of ownership is: 

Please Tick Mark (✓) 

a. Individual ownership 

b. Joint ownership 

c. shareholder 

d. Others 

  

4. Gender of entrepreneur is: 

Please Tick Mark (✓) 

a. Female 

b. Male 

 

5. Age group of the entrepreneur is: 
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Please Tick Mark (✓) 

a. 20-25 

b. 25-30 

c. 30-35 

d. 35-40 

e. 40-45 

f. Over 45 

 

6. What is the level of entrepreneurship education? 

Please Tick Mark (✓) 

a. Professional Degree 

b. High school diploma 

c. Bachelor's degree 

d.  Masters’ Degree 

 

7. What field of study has the diploma of the entrepreneur? 

Please Tick Mark (✓) 

a. Tourism 

b. Business 

c. Marketing 

d. Finance 

e. Economics 

f. Others 

 

8. What is the number of employees in your business? 

Please Tick Mark (✓) 

a. 1-5 

b. 5-10 

c. 10-15 

d. 15- 20 

e. 20 -30 
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f. 30-40 

g. 40-50 

h. Over 50 

 

9. Which age group belong to employees of your business? 

Please Tick Mark (✓) 

a. 18-23 

b. 24-29 

c. 30-35 

d. 36-41 

e. 42-47 

f. Over 47 

 

10. What is the gender of your business employees? 

Please Tick Mark (✓) 

a. Females 

b. Men 

c. More women 

d. More males 

e. Both females and males 

 

11. Your business manager is: 

Please Tick Mark (✓) 

a. Business Entrepreneur 

b. Employed non-family 

c. Employed family 

d. Others 

 

12. What is the level of education of your business manager's diploma? 

Please Tick Mark (✓) 

a. Professional Degree 
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b. High school diploma 

c. Bachelor's degree 

d. Masters’ Degree 

 

13. What field of study has your business manager's degrees? 

Please Tick Mark (✓) 

a. Tourism 

b. Business 

c. Marketing 

d. Finance 

e. Economics 

f. Others 

 

14. How important is the tourism diploma to be a tourism manager? 

Please Tick Mark (✓) 

 

 

 

 

 

 

15. Do you think that the study curriculum develops the skills of doing business at the 

students? 

Please Tick Mark (✓) 

a. Yes 

b. No 

 

16. Do you think that the study curriculum trains students to manage businesses in 

tourism? 

Please Tick Mark (✓) 

a. No 

More 

Important 

5 

Important 

4 

Average 

Importance 

3 

Little 

Importance 

2 

Very little 

Importance 

1 
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b. Yes 

c. Can’t say 

 

17. What knowledge do the students need to have to succeed in tourism businesses? 

Please Tick Mark (✓) 

Knowledge More 

Important 

5 

Important 

4 

Average 

Importance 

3 

Little 

Importance 

2 

Very little 

Importance 

1 

1 Psychology in 

communication 

     

2 Personnel 

management 

     

3 Management of 

hotel operations 

     

4 Reservation 

systems at the 

hotel 

     

5 Marketing      

6 Management of 

catering 

     

7 Travel 

organization 

and 

management 

     

8 Finance and 

Accounting 

     

9 Economics      

10 Others      

 

18. What knowledge do tourism graduates have regarding the following elements? 
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Please Tick Mark (✓) 

Knowledge More 

Knowledg

e  

5 

Knowledg

e 4 

Average 

Knowledg

e 

3 

Little 

Knowledg

e 

2 

Very little 

Knowledg

e 1 

1 Psychology in 

communicatio

n 

     

2 Personnel 

management 

     

3 Management 

of hotel 

operations 

     

4 Reservation 

systems at the 

hotel 

     

5 Marketing      

6 Management 

of catering 

     

7 Travel 

organization 

and 

management 

     

8 Finance and 

Accounting 

     

9 Economics      

1

0 

Others      
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19. How do you assess the skills and competences that employees need to have in 

tourism businesses? 

Please Tick Mark (✓) 

Skills and 

competences 

More 

Important 

5 

Important 

4 

Average 

Importance 

3 

Little 

Importance 

2 

Very little 

Importance 

1 

1 Ability to 

communicate 

with clients 

     

2 The ability to 

communicate 

with colleagues 

     

3 Ability to work 

in a 

multicultural 

group 

     

4 Positive 

attitude to 

work 

     

5 Ability to 

apply 

theoretical 

knowledge in 

practice 

     

6 Skills in 

information 

technology 

     

7 Initiative      

8 Creativity      
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9 Ability to work 

on different 

computerized 

reservation 

systems 

     

10 Skills in the 

official 

language 

     

11 Abilities in 

foreign 

language 

     

 

20. Evaluate with a scale from 1 to 5 skills and competencies of your business 

employees. 

Please Tick Mark (✓) 

Skills and competences More 

skills 

5 

Significantly 

Skills 

4 

Average 

skills 

3 

Little 

skills 

2 

Very 

little 

skills 

1 

1 Ability to 

communicate with 

clients 

     

2 The ability to 

communicate with 

colleagues 

     

3 Ability to work in 

a multicultural 

group 

     

4 Positive attitude to 

work 
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5 Ability to apply 

theoretical 

knowledge in 

practice 

     

6 Skills in 

information 

technology 

     

7 Initiative      

8 Creativity      

9 Ability to work on 

different 

computerized 

reservation 

systems 

     

10 Skills in the 

official language 

     

11 Abilities in 

foreign language 

     

 


